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Who is SYNCRM?

SYNCRM ismivately owned Australianrcompany that was
established by a financial planner out of frustration with incumbent
financial planning software.

Our solutions are being developed by a dedicated team of applicati , A’\{/l(

designers and developers, wisignificant inputfrom financial ;

planning practitioners. }
A

We appreciate each client asique with specific needs for their 1/» N//
business; our solutions are completely customisable and modular, ¢ (7
you can choose what you want for your business.

Our goal is toeduce costandincrease service qualithy
SYNhronisingQustomerRelationshipManagement software in your

business operations and integrating with other information
technology solutions.
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What is FPS?

FPS is a purpose buiihancialPlanningSolution that integrates
with a number of leading Microsoft products.

FPS utilises Microsoft Dynamics CRM and Microsoft Office to
deliver an efficient and effective environment for consistently
managing their interactions with clients, dealer groups and other
associated professionals, such as Accountants, Solicitors, etc...
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5 Investor Profile: Conservative
| @ @ Information
Detais: General
© information : &
G Workfiows Profie Name. 1
L4 Portfolios Atstude * You are cautously prepared to accept a smal amount of risk. You may have some ,noevs;mdnc o'.n.esr:en: muo:‘e’: a«dx |
ther tance of obtaming some growth over time to mantan the real value of your caprtal; however you canno!
affor chances with your capital. The most appropriate nvestment mix for 3 conservabive nvestor s an emphasis
on some growth (35%). i
Australian Equites 10.00
Austraian Foxed 10.00
Interest *
Cash* 50.00
Dwect Property * 15.00
Intematonsl Equttes  0.00
Intenatonal Fixed  10.00
Interest *
Usted Property * 10.00
Mortgage * 00
Unspecified * 0.00
Total *
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Why Microsoft Dynamics CRM?
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YR OKI 0Qa g Klientréla@ionBhips/aad giowidghghFelationships has never
been more important

At its core, CRM involves three basic steps

Growing
these
relationships
to enhance
your
business
profitability

Finding and
developing Keeping
client clients happy
relationships
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Why Microsoit Dynamics CRM?

Flexibility and integration are also important.
You should be taking advantage of the tools
your professionals already know and use.

Your business processes should not work
around software, software should work
around business processes.

With this in mind Microsoft Dynamics CRM
was our first choice.
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How does this relate to financial
services?

I Increasequalified sales leads to attract moaofients.

[ Retainmore clients through improvedlient loyalty.

[ Spendmore time with clients and less on administratiasks.
[ Maximisecrossselling/up-sellingopportunities.

[ Useautomatic workflows to increase employeéfectiveness.
[ Sharecompleteclientinformation across existingystems.

[ Reduce your exposure to technology related risks.
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COIN Office IRESS IRESS XPlan SYNCRM FPS
VisiPlan

Provides interfaces to data feeds from external data suppliers.

X X X X
Portfolio modelling, rebalancing and tax analytics.

X X X X
Collection of smart calculators for financial planning.

X X X X
Contains more than 10,000 investment products, including managed funds and Australian share
market stocks. X X X
Solution for building templates, merging data and managing templates centrally and compliantly.

X X X
Allows advisors and support staff to stay on top of all scheduled tasks.

X X

Provides a mechanism for running automated, exception -based rules across their client
database. X X
Enables you to produce target marketing lists or a mail merge file for clients who have certain
characteristics. X X
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